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Overview

CherryRoad Analytics Report
July 1- July 31, 2017

The following document is the monthly report for www.cherryroad.com, based on Google Analytics for the month of July

2017.
Total Visits 9,352 1,147 10,506 10,860 10,760 11,381
(External) (1,440) (2,188) (1,453) (1,389) (2,019) (2,354)
Total Unique Visitors 9,535 10,809 10,204 10,567 10,264 10,874
(External) (1,642) (1,875) (1,549) 1,571) (1,584) (1,948)
Avg. Pages per Visit  2.09 2.1 2.13 2.16 1.43 1.26
(External) (2.51) (2.54) (2.76) (2.91) (2.38) (2.16)
Total Page Views 20,619 23,525 22,421 23,474 15,426 14,343
(External) (4,885) (5,567) (5,052) (4,805) (5,539) (5,080)
Avg. Visit Duration 0:27 0:26 0:22 0:23 0:26 0:25
(External) (1:39) (1:50) (1:45) (1:50) (1:59) (1:43)
Percent New Visits 95.66% 95.86% 96.2% 95.62% 93.84% 94.36%
(External) (79.39%) (80.39%) (79.48%) (76.18%) (71.27%) (77.44%)
Bounce Rate 13.35% 12.00% 9.72% 9.49% 75.90% 90.13%
(External) (61.56%) (60.10%) (54.91%) (53.74%) (53.94%) (55.48%)

*June 2017 is the first month with data from the new website.

Looking at results for the month of July 2017:

- InJuly, we once again had internal traffic generating an overwhelming majority of visits: visits from your offices
amounted to 9,027 of the total 11,381 visits. To help make this clearer, we have a new line to the chart above,
showing the total traffic and now, the external traffic numbers.

- Without the visits from Parsippany Troy Hills, total unique visitors to the website would be 1,948 (113.12%) with an
average of 2.16 ($9.55%) pages and 1:43 ({12.45%) on the site.
(Compared to last month).

- Looking at all traffic, Bounce Rates reach as high as 98% in one day, with an average of 90% (122.14%), because the
staff logging-in rarely involves any interaction with the site. When filtering out traffic from Parsippany Troy Hills, the
Bounce Rate is relatively steady at 55%, only increasing 1.52% from May. The Bounce Rates from external traffic are
now shown for previous months to illustrate the skewing that occurs from staff computers visiting the website
automatically.

- InJune, there were only 2 goal completions, which were both referrals from Facebook originating from California and
[llinois. However, with the new website, goal completions like Contact Us form submissions are not recorded. Please
contact us in order to set up goal conversion recordings.
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Traffic Sources & Quality

Where your traffic came from in July 2017, and the quality of each source. The columns in dark grey represent traffic
excluding visitors from Troy Hills, while the light grey includes your internal traffic.

10,058 1,098 97.35% 80.42% 95.98% = 65.94% 1.10 1.84 om 1:24

Direct  f'3goe)  (M17.2%)  (1039%)  (NMO7%)  (123.9%)  (193%)  (1519%)  (1559%)  (M31%)  (M5.0%)
Organic 1,098 1,077 74.50% 75.30% 4912% 45.40% 2.03 2.52 0:44 2:12
Search (T11.1%) (T1.4%) T4.26%) (14.32%) (12.63%)  (T479%) (850%) (19.65%) (19.82%)  ($14.7%)
Referral 14 14 7456% T7456% 45.08% 49.12% 2.53 2.03 2:19 0:44

19.2%) = (8.80%) (133.4%) (133.2%) (M7.7%) (T15.9%)  (223%) (225%) (76.5%) (76.8%)

Social 110 65 40.91% 67.69% 48.18% 56.92% 2.40 1.86 2:44 0:57

1447%)  (125.0%) (11.2%) (10.57%)  (135.6%)  (141.0%) ($24.0%) ($20.0%) (12.68%)  (19.7%)

Items highlighted in yellow are significantly different from the site average.

Notes:

Overall Organic: Pages per visit continues to decrease. With visit duration also decreasing, this could mean that users are not
finding what they need.

Overall Direct: The bounce rate for direct traffic continues to increase. Because staff-logging in then leaving only hits one
page, only 4% of all users are continuing onto another page.

Overall Referral: Referral traffic decreased almost 20%, and bounce rates went up. Pages per visit decreased, as well as visit
duration. Referral traffic was relatively low-quality this month. Here's where Referral traffic came from in July:

LinkedIn

Consulting Bench (consultingbench.com)

Facebook

Twitter

Google+

PR Newswire (prnewswire.com)

South Dakota Bureau of Administration (boa.sd.gov)

From a qualitative perspective, organic search traffic was the highest quality traffic source, with users staying on the site the
longest, and visiting the most pages while on the site.

Organic Search Traffic

Using the Google Search Console, here are some of the search queries that were used to find your site were:

1. cherry road 9. cherryroad.com

2. cherry road technologies 10. jeremy gulban

3. cherryroad technologies 11. cherry technologies
4. cherryroad 12. hyperion oracle

5. cherryroad technologies inc 13. nasact nashville

6. cherry road consulting 14. oracle grc

7. cherryroad technologies inc. 15. peoplesoft

8. cherryroad technologies jobs
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Geographic Data About Visitors

In July 2017, looking at traffic outside Troy Hills, 81.27% of the traffic came from the United States. Other countries
included India (6.88% | 723.7%), Brazil (2.68% | T1,160%), Canada (1.02% | 750.0%), Philippines (0.98% | 115.0%), and
China (0.76% | 180.0%). The following depicts the top 10 US states from which your visitors arrived:

0 of Sessions
outside Troy Hills

External Traffic

# of Visits

Avg. Pages Per Visit

Avg. Visit Duration

California 13.17%
New Jersey 10.51%
Virginia 9.78%
Texas 7.27%
New York 6.53%
Georgia 6.48%
[llinois 5.96%
Florida 4.76%
Massachusetts 3.50%
Pennsylvania 3.24%

252

201

187
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125

124

114

91

67

62

Cells that are shaded are significantly different than the site average.

2.36

2.40

1.39

2.22

2.50

2.25

2.71

2.36

2.19

2.44

Some additional information about visitors from the specified states below:

1:44

2:09

0:53

2:26

2:59

1:52

2:02

0:49

1:38

We have adjusted to looking at traffic outside of Troy Hills, so the data is not skewed. If we had not filtered out local traffic,
849% of US traffic would've been from New Jersey, and 2% or less of traffic would be from each other state that had visitors

to your site.

Looking at specific states, only visitors from Illinois are all consuming over 2.5 pages per visit, which is a high-quality
engagement. Visitors from Georgia were on your site an average of almost 3 minutes last month. It is difficult to determine
the behavior of such a small subset since the About/CherryRoad Difference page has such an overwhelming majority of the
visitors. Secondary pages that are most popular with non-staff continue to include the About Us page, Careers page, Contact

Us page, and the homepage.
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Visitors Who Came from .gov Sources

The following chart shows all sources of traffic that came from a .gov domain:

# of Visits

Avqg. Visit Duration

Pages Per Visit

in.gov

ca.gov
fortworthtexas.gov
cincinnati-oh.gov
hawaii.gov
oakgov.com

phoenix.gov

N NN NN W DN NG

tn.gov

—_

ct.gov
fdic.gov 1

There was a total of 26 .gov visitors in July.

1:07

0:38
0:51

7:31

0:03
0:22
0:25
0:08
0:01
1:42

3.5

1.75
2.67
1.5
1.5
2.5

June saw 31 .gov visitors, while July saw 26, a 16% decrease. The quality of traffic from cincinnati-oh.gov was excellent,
with over seven minutes of time on the site on average. Traffic from fdic.gov was also good, even though one user visited 7

pages. Other significant increases are highlighted.

Visitors from .EDU sources

The following chart shows all sources of traffic that came from a .edu domain in July:

Avg. Visit Duration | Pages Per Visit

mum.edu

laccd.edu 2
albany.edu 1
benchmarkeducation.com 1
northwestern.edu 1
rutgers.edu 1
selu.edu 1
uhv.edu 1

3:00
0:34
n:12
0:06
2:06
2:03
0:42
0:38
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ul
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There was a decrease in .edu traffic compared to last month. 6 were omitted because the average visit duration was 0
seconds, which does not provide any value to your company. Mum.edu, Maharishi University of Management, had 4 different

users, spending 3 minutes on the site on average.
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Technology Overview

Desktop visitors had the lowest average session duration of all technologies, with only 0:23. This is mostly because of the
CherryRoad employees logging into the system using their computers. The result is that smartphone and tablet users remain
the most engaged users as a group (by technology): They spend the most time on the site, and consume the most pages.

All Traffic

Sessions Visit Duration Pages per Visit

Total: 11,381 Avg.: 0:25 Avg.: 1.26
Desktop (;%'-?91@ ) 0:23 1.24
Mobile (3.3279%/@ 1:05 172
Tablet G 0:43 1.88

Results far outside the usual are highlighted.

External Traffic

Sessions Visit Duration Pages per Visit

Total: 2,354 Avg.: 1:43 Avg.: 2.16
Desktop e 2:11 2.52
Mobile 250 1:06 1.71
Tablet o 0:43 1.88

Again, external traffic gives you a better look into the actual traffic that your company should be making conclusions about.
In the all traffic table, desktop figures, and consequently averages, are skewed because of staff computers automatically
directing to the homepage.

Traffic from desktops can be considered the best quality because they make up the most traffic, stay the longest, and

consume the most pages per visit on average. Mobile and tablet traffic is significantly less, making up less than 20% of all
traffic.
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Content Data Observations

These are the principal pages viewed by all as well as only external visitors:

All Visitor Page Views

Home
Careers
About Us
Services
Home - Mobile
Contact Us
News
Industries
2017

Partners

Notes:

The "Locations” visitors had the longest average time on page, followed by "Careers".

The secondary content remains critical for SEO purposes, however, continuing to add robust new content lets visitors know
you are a trusted expert in this area.
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14,343
10,957
778
627
533
388
379
177
170
132
81

1:36
1:28
2:16
1:04
1:51
1:36
1:30

1M
1:43
2:34
1:50

External Visitor Page Views

Unigue Page Views | Avg. Time on Page Unique Page Views | Avg. Time on Page

Home
Careers
About Us
Services
Contact Us
Home - Mobile
Industries
News

2017

2016

410-779-9399

4,805
1,533
733
605
478
376
374
162
151
10
74

1:26
117
2:09
1:03
1:47
1:30
1:39
1:44
1112
1:49
3:58



Contact Us Visitors ONLY

The following chart shows overall traffic information for users who want to reach out to CherryRoad:

Contact Us Contact Us
Metrics Visitors Visitors
June 2017 July 2017

Total Page Views 341 423
Total Unique Page Views 290 384
Avg. Time on Page 1:51 1:26
Bounce Rate 78.26% 67.92%
Exit Percentage 43.99% 52.25%

The "Contact Us" visitors made up 9.58% of all CherryRoad visitors in July, but they remain one of the highest quality of
visitors you can have:

- Spending time on the site
- Consuming almost double the pages than the site average.
With the new website up and running, Contact Us visitors were compiled from these pages:
- [contact-us/
- [contact-us/locations/
- [m-contact-us/

Bounce rate decreased significantly, which is a good sign. Overall, total pageviews for Contact Us pages increased 24.05%,
which is also good. However, average time spent on each page decreased by 24.06%, from 1:51 to 1:26.
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Page Views for the Contact Us visitor group

Home 332 0:44
Contact Us 196 1:26
Locations 183 2:34
Leadership 93 1:09
About Us 73 1:06
Careers 68 3:03
Home 47 0:37
Our People 46 0:32
Contact Us 44 0:52
Partners 22 0:40

Other facts about the Contact Us Visitor group:

- 25.14% increase in total pageviews for this segment.
- 10.84% decrease in average time spent on each page.

- 44.71% decrease in bounce rate for July.
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Event Tracking

An event is when something happens on your site that is outside of Google's ability to track it. These include links to external
sites, downloads or form completions. Using our event tracking code, we can see the following in July:

1) There were 34 external link clicks

a)
b)
c)
d)
e)
f)

13 clicks to your LinkedIn page
4 clicks to questdirect.com

3 clicks to twitter.com

2 clicks to naspovaluepoint.org
2 clicks to nasact.org

2 clicks to oracle.com

Other events were unable to be seen because of the new website. The custom code we implemented in the previous website
no longer applies to the events in the current website, like file downloads and form submissions.

Moving Forward

We continue to have the same issues with traffic in Ashburn, and with Parsippany Troy Hills. Since traffic from this location
represented a significant portion of visits, it is heavily skewing the data. We have therefore created a new audience segment
in analytics to allow us to quickly and easily segment out CherryRoad employees. This is called the "CherryRoad without Troy
Hills" segment, and you can add it to your analytics account by clicking on the link below:
https://analytics.google.com/analytics/web/template?uid=gDpahBBoTui7fSdJQBR8qq

We would, as always, welcome the opportunity to address any questions or discuss any data points that you wish.
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